Countries are becoming more and more similar, because people are able to buy
the same products anywhere in the world.

Do you think this is a positive or negative development?

It is said that countries are becoming identical to each other because of the spread of the
same products, which are now available anywhere in the world. | strongly believe that this
would not be a beneficial trend, and it is largely detrimental to traditions, economy, and
culture of each country.

There are some reasons why this trend will have an adverse impact on countries in many
aspects. The first and the most important one is that the tourism industry will be affected
greatly. Visitors feel disillusioned when they see the place which is as-the same as the place-
one they visited previously. Also, if tourists see the same products in the shops around the
world, the world over becomes boring, and as a result they would not be impelled to open
their wallets and pay money for a unique object or souvenirs which belong to a particular
area.

Secondly, the wide spread of multinational products leads to a-the sad disappearance of the

manifestation of each place’s identity and features. Each country has its own unique artifacts

which have been maintained from their forefathers and ancestors. These certain objects
depict their traditions and culture. For example, some traditional dances in Iran like Kurdish
dance or Qashqgai dance are meaningful, just when the dancers wear handmade, special
costumes which only belongs to that region.

Finally, the widespread use of international products causes the loss of jobs. The rate of
employment will be decreased if every single object is imported to the country. If people turn
to purchase purchasing other countries’ products which may seem more glamorous to them,
some old- school craftspeople will lose their jobs.

In conclusion, | believe that the expansion of the same products throughout the world will
have a negative influence on every country in short and long term, and may bring a dreary
prospect.



